@
UNITED WAY OF CENTRAL AND NORTHEASTERN CONNECTICUT'S I é >

Gentennial Clata  NEARS

SATURDAY, DECEMBER 14, 2024
9:30 -10:00 P.M.

CONNECTICUT CONVENTION CENTER
100 COLUMBUS BLVD., HARTFORD, CT

WITH FEATURED PERFORMANCE BY

o \
B s ;
WL E
~3 AN
) T { WS -
[ S
‘. V& 7 Y
z 'y LY A )
S B i\
WS , \
{ e
J
» 4 7
"‘ % \ ¥ '}
W » n
€ ’ N
/ e - (7))
Ca e 2 | |




ABOUT UNITED WAY OF CENTRAL AND NORTHEASTERN CONNECTICUT

ONWARDSG0>>>

At United Way of Central and Northeastern Connecticut, we have a bold vision for the
future - Onward860 - uniting our region and forging a new path. We will end poverty in all
its forms by deepening our impact in child literacy, housing, wages and life expectancy.

United Way's Centennial Gala brings generations together to close gaps and create
equitable opportunities for everyone in our region to succeed.

WE ARE CO-CREATING THE FUTURE

The ONWARD860 vision is built on:
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PARTNERSHIP BENEFITS

Achieve your company'’s social responsibility goals through United Way's philanthropic
sponsorship opportunities. Align with United Way's strong, trusted brand to increase
its visibility and create brand lift in the communities we both serve. Empower your
employees to integrate social good in the community while enhancing recruitment and

retention strategies. Together, we will engage our networks in meaningful ways to make
a difference for local children, adults and families.

BENEFITS INCLUDE:

» Visibility through promotion on United Way's website, publications and social
media platforms with exposure to:

» More than 300 partner companies
» More than 20,000 local donors

» Nearly 5,000 volunteers

» Digital reach of nearly 43,000 consumers each month on United Way's website,
e-newsletters and social media platforms

» Opportunity to impact the lives of more than 290,000 people served by United
Way-supported programs across central and northeastern Connecticut
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INTRODUCING

Throughout
her illustrious

career, Bernadette Peters

has dazzled audiences and critics
with her performances on stage, film and
television, in concert, and on recordings. She has
garnered numerous accolades including three Tony Awards, a

Golden Globe, four Emmy and four Grammy Award nominations and

a star on the Hollywood Walk of Fame.

Best known for her work on stage and one of Broadway’s most
critically acclaimed performers, Bernadette just concluded a highly
successful West End debut in the Cameron Mackintosh production
of Old Friends, celebrating the life and work of Stephen Sondheim.
It was recently announced the production will transfer to Broadway
for the 2025 season.

Bernadette has starred as Dolly Gallagher Levi in the hit musical,
Hello, Dolly!. She also starred in City Center’s Encores! Production,
A Bed and a Chair: A New York Love Affair featuring the music of
Stephen Sondheim and orchestrations by Wynton Marsalis. Prior to
that, she starred on Broadway in Stephen Sondheim'’s A Little Night
Music and Follies.

Peters garnered both the Tony Award and Drama Desk Award for
her performance in the Andrew Lloyd Webber musical, Song and
Dance. She also won a Tony Award for her performance in Annie
Get Your Gun. She received Tony nominations for her outstanding
performances in Sam Mendes' critically acclaimed revival of Gypsy,
in Neil Simon'’s The Goodbye Girl, Stephen Sondheim'’s Pulitzer
Prize-winning musical Sunday in the Park with George, the Jerry
Herman/Gower Champion ode to the movies, Mack and Mabel, and
the Leonard Bernstein/Comden and Green musical On The Town. In
addition to these honors, Peters earned a Drama Desk nomination
for her unforgettable portrayal of the Witch in Stephen Sondheim’s
Into the Woods.

She also enjoys a career which boasts an impressive list of
television credits, most recently the Apple TV+ series, “High
Desert” and a guest-starring role on the NBC-TV series, “Zoey’s
Extraordinary Playlist” for which she earned an Emmy nomination.
The popular series was made into a TV movie musical titled
“Zoey's Extraordinary Christmas” for The Roku Channel. Other TV
appearances include “The CW's “Katy Keene”; CBS All Access’ “The
Good Fight”; and Amazon Prime’s Golden Globe winning series,
“Mozart in the Jungle”.

Additional television credits include NBC-TV's “Smash,” ABC-TV's
“Grey’s Anatomy” and “Ugly Betty’. In addition to starring in the
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Lifetime TV movie Living Proof, Peters has lit up the silver screen

in over 30 films throughout her distinguished career. She received

a Golden Globe Award for her memorable performance in “Pennies
From Heaven.” Other film credits include The Jerk, The Longest
Yard, Silent Movie, Annie, Pink Cadillac, Slaves of New York, Woody
Allen’s Alice, Impromptu, It Runs in the Family, Coming Up Roses,
The Broken Hearts Gallery and most recently, a surprise appearance
in the popular Jonathan Larson biopic, tick, tick..BOOM!

Bernadette has recorded six solo albums, including the Grammy-
nominated I'll Be Your Baby Tonight, Sondheim, Etc.: Bernadette
Peters Live at Carnegie Hall, and Bernadette Peters Loves Rodgers
& Hammerstein, in addition to numerous original Broadway cast
recordings.

Peters devotes her time and talents to numerous events that
benefit Broadway Cares/Equity Fights AIDS. Her “pet project”
Broadway Barks, co-founded with Mary Tyler Moore, is an annual,
star-studded dog and cat adoption event that benefits shelter
animals in the New York City and tri-state area.

The American Theater Wing honored her efforts and awarded

her with the Isabelle Stevenson Tony Award which recognizes an
individual from the theatre community who has made a substantial
contribution of volunteered time and effort on behalf of one or
more humanitarian, social service or charitable organizations,
regardless of whether such organizations relate to the theatre.

This past November, while in London Bernadette presented West
End Woofs, a sister organization to Broadway Barks that she co-
hosted with her good friend, Elaine Paige. The event is the first of
its kind in the UK that fostered a spirit of community among animal
shelters and rescue groups.

She is a New York Times best-selling author who has penned three
children’s books: “Broadway Barks”, “Stella is a Star”, and “Stella
and Charlie: Friends Forever”. All of her proceeds from the sale of
these books benefit Broadway Barks. Peters resides in New York
and Los Angeles with her rescue dogs, Charlie and Rosalia.



CENTENNIAL PARTNER:

Welcome/promotional presentation (2 min.)
during the event and 30 second video
(Video to be provided by company)

Four (4) Corporate tables of ten (40 tickets)
with VIP seating

Access for all sponsor guests in the exclusive
"Founders Lounge" at the cocktail reception
VIP - Valet Parking

Name on swag for all attendees

Opportunity to CEO/VIP/C-Suite
representative to speak at cocktail reception*
and main event

Special recognition at cocktail reception with
Corporate Sponsor VIP/CEO/C-Suite Guest

Two (2) full-page ads on front inside cover
and back cover in event program

Company logo prominently placed on cover of
event program

Logo in sponsor listing in program book

Company logo prominently displayed at event
location

Verbal recognition during the program

Company logo prominently placed in all print
media ads

Company recognized as a founding partner at
pre-event press conference

Opportunity to participate in media
appearances pre-and post-event**

Company profile on social media and website
Recognition in newspaper thank you ad

Exclusive access to United Way of Central and
Northeast Connecticut’'s 2025 signature event

*date and time to be announced
**pending availability




DIAMOND PARTNER:

Welcome/promotional presentation (2 min.)
during the event and 30 second video
(Video to be provided by company)

Four (4) Corporate tables of ten (40 tickets)
with VIP seating

40 tickets to cocktail reception*
VIP - Valet Parking

Opportunity to CEO/VIP/C-Suite
representative to speak at main event

Special recognition at cocktail reception with
Corporate Sponsor VIP/CEO/C-Suite Guest

Two (2) full-page ads in event program

Logo in sponsor listing in program book

Company logo prominently displayed at event
location

Verbal recognition during the program

Company logo prominently placed in all print
media ads

Opportunity to participate in media
appearances pre-and post-event**

Company profile on social media and website
Recognition in newspaper thank you ad

Exclusive access to United Way of Central and
Northeast Connecticut’'s 2025 signature event

*date and time to be announced
**pending availability




LEADERSHIP:

» Three (3) Corporate tables of ten (30 tickets)  » Verbal recognition during the program
» 30 tickets to cocktail reception* » Company logo prominently placed in all print
> One (1) full-page ad in event program media ads
> Logo in sponsor listing in program book » Company profile on social media and website
> Company logo prominently displayed at event > Recognition in newspaper thank you ad
location
ENTERTAINMENT:
|

» Announce entertainment at event » Company logo prominently displayed at event
» Photo opportunity with entertainment location
» Two (2) Corporate tables of ten (20 tickets) » Verbal recognition during the program
> 20 tickets to cocktail reception* » Company logo placed in all print media ads
» One (1) full-page ad in event program » Company profile on social media and website
> Logo in sponsor listing in program book » Recognition in newspaper thank you ad

*date and time to be announced
**pending availability




RED CARPET RECEPTION:

» Opportunity to have company representative >
speak during the cocktail reception*

20 tickets to cocktail reception
Recognition as Cocktail Reception sponsor
Two (2) Corporate tables of ten (20 tickets)
One (1) full-page ad in event program

Logo in sponsor listing in program book

vV V. V V V
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MILESTONE:

Company logo prominently displayed at event
location

Verbal recognition during the program
Company logo placed in all print media ads
Company profile on social media and website
Recognition in newspaper thank you ad

One (1) Corporate table of ten (10 tickets)
One (1) full-page ad in event program
Logo in sponsor listing in program book

Company logo prominently displayed at event
location

vV V V V
vV V V V

*date and time to be announced
**pending availability

Verbal recognition during the program
Company logo placed in all print media ads
Company profile on social media and website
Recognition in newspaper thank you ad




TABLE CENTERPIECES. 2.

» Company name or logo on all corporate table » Logo in sponsor listing in program book
centerpieces

One (1) Corporate table of ten (10 tickets)
One (1) full-page ad in event program

PREMIUM:

One (1) Corporate table of ten (10 tickets)
One (1) full-page ad in event program
Logo in sponsor listing in program book

Company logo prominently displayed at event
location

PLATINUM:

» Company profile on social media and website
» Recognition in newspaper thank you ad

Verbal recognition during the program
Company logo placed in all print media ads
Company profile on social media and website
Recognition in newspaper thank you ad

vV V V V
vV V V V

One (1) Corporate table of ten (10 tickets) » Company logo placed in all print media ads
One (1) half-page ad in event program » Company profile on social media and website
Logo in sponsor listing in program book

Company logo prominently displayed at event
location

vV V V V




GOLD:

» One (1) Corporate table of ten (10 tickets) » Logo in sponsor listing in program book
> One (1) quarter-page ad in event program » Company name prominently displayed at

event location

COMMUNITY PARTNER:

» One (1) table of ten (10) tickets > One (1) quarter-page ad in event program

CORPORATE TABLES INDIVIDUAL TICKETS

A A
10 Seats » Early Bird - $350 (before October 25)

Early Bird - $3,500 (before October 25) » General Admission - $400

General Admission - $4,000 (October 26 — December 1 pending
(October 26 — December 1) availability)

7.5" x10" 7.5" x4.75" 3.5" x4.75"

PROGRAM AD SPECIFICATIONS Full page ad: ‘ Half page ad: Quarter page ad:

V V V V V V

Deadline: November 15, 2024
$2,500 value

$1,500 value $750 value
Extra bleed, PDF Format, 300 DPI or greater

Fonts: All fonts must be embedded. Only Open Type and Postscript fonts will be accepted

Color: All color images must be CMYK and all black copy must be 100 percent black

Transparencies: Transparencies and other effects used in vector format software

[llustrator or InDesign must be flattened
No true type fonts




LEADERSHIP
ENTERTAINMENT
RED CARPET
MILESTONE
PLATINUM

Company logo on cover of
program book

Name on swag for all
attendees

C-Suite to speak at main
event

Access to Founders Lounge

30 second welcome video

C-Suite to speak cocktail
receptions

Recognition at cocktail
reception

VIP valet parking
Opportunity to participate in
pre-and post-event media

Number of tickets to
cocktail reception
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Verbal recognition at event

Recognition in newspaper
thank you ad

Company logo displayed at
event

Number of tickets to event 40 40 30 20 20 10 10 10 10

2 full page Thalf 1 quarter
prime 2full page 1full page 1full page 1full page 1full page 1 full page page page

v v v v v 4 v v 4

Ads in program book

Company logo in sponsor
listing in program book
Company logo placed in all
print ads

Company profile on social
media and website

v 4 v v 4 v v 4

v
v v v v v 4 v v v
v

Announce entertainment and
photo opportunity




1&3 UNITED WAY PARTNERSHIP

YEARS CONFIRMATION FORM

D Centennial:$100,000 D Diamond: $50,000 D Leadership: $25,000 |:| Entertainment: $20,000 D Red Carpet: $20,000

|:| Milestone: $15,000 |:| Premium: $10,000 D Platinum: $7,500 D Table Centerpieces: $12,000 D Gold $5,000

[] community Partner: $2,000

Method of Payment

[] Payment is enclosed. (Please make checks payable to United Way of Central and Northeastern Connecticut)

[JCredit Card: (] VISA [ MC [JAMEX []DISCOVER

Credit Card Number Exp. Date ccv
Name as it appears on Credit Card Phone Number
Signature (REQUIRED) Date

[ Pay electronically. (Click here.)

Organization Information (NOTE: Name will appear in printed materials as provided below.)

Contact Name:
Business/Organization Name:
Address:

Phone: Email:

(O] EL[rLVi{o WLyl T M\ ET R (A HeT [N (If different from above.)

Name:
Address:

Phone: Email:

Please provide your business/organization's high-resolution logo in a
JPG, PNG or EPS format when submitting this confirmation form by
November 15. Thank you!

United
Way /
Please submit this registration form to: Gail Millerick United Way, 30 Laurel Street, Hartford, CT 06106
. . . . . . United Way of Central and
For sponsorship questions please email pblonski@unitedwayinc.org. Northeastern Connecticut



mailto:kblackburn@unitedwayinc.org
https://app.mobilecause.com/form/s6J-iA?vid=3zh7c

<.

For sponsorship questions please email Phil Blonskiat

£ IvIGEin Way K37

@U nitedwaYInC United Way of Central and

Northeastern Connecticut

unitedwayinc.org
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